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From the President
Helen Teplitskaia

IG What are the biggest
challenges you had to

overcome in facilitating U.S.-Russian
trade and investment ?

| founded the American-Russian
Chamber of Commerce & Industry
in 1992, when Russia was not
considered an attractive market.
Cold War biases were still strong
and differences in legal and taxation
climate, culture clashes and lack of
information on trade and investment
opportunities were major obstacles
that had to be overcome. Today,
many challenges still exist, but Russia
has undoubtedly come a long way
in implementing economic reforms,
creating a market economy and
building democracy.

Helen Teplitskaia accepts "Speaker of the Day" award
at the 6th Eurasia Business Summit held in Evian, France
as Mark Proskourine, President of LVA Ventures (left) and
Grigory Tomchin, President of All-Russia Association of
Privatized and Private Companies look on.

ICC - How did you come up with an
idea to found the ARCCI ?

While participating in the World Bank
conference, | was disappointed that
unlike Poland, Russia was not on
the agenda and did not spark any
interest among investors. My follow-
up research indicated that no bilateral
chamber of commerce to facilitate
US-Russian business ties existed at
the time. It was my second year in
the U.S. and as ndive as it sounds
today, | simply walked into the office
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Helen TEPLITSKAIA,
President of the American-Russian
Chamber of Commerce & Industry

of the lllinois Secretary of State and
hand wrote the application to form
the American-Russian Chamber of
Commerce & Industry. Looking back,
without any external support, this
initiative was destined to fail.
However, it turns out that when
you have a worthy cause, guts and
commitment, everything is possible.

ICC - How did ARCCI start off the
ground ?

We were in a typical “Catch 22"
situation — no financial resources and
no record of success. Invitations to big
corporations to join generally resulted
in responses like “There are many
organizations that need help. Prove
you can be sustainable and we will
think about joining.”

Our breakthrough started from
convincing then president of Amoco
Production Company, Bill Lowrie, to
give a permission to use a quote from
his Crain’s Chicago Business interview
in which he said that “being in Russia
is like being a kid in a candy store.”
Brecking the stereotype in Russia’s
perception was key and using this
quote in the first ARCCl brochure
really made o difference. Amoco
became one of our first members.
They donated our first desks,
computer and a printer, and we will
be forever grateful for their support
and trust.

We were also extremely fortunate to
have then Mayor of Saint Petersburg,
Anatoly Sobchak, as our inaugural

Russian Ambassador Yuri V. Ushakov (4th from left in the first raw) and Helen Teplitskaia welcome the
winners of the Golden Galaxy Award to the Russian Embassy in Washington, D.C.

chairman.  Mayor Sobchak and
other leaders of the Saint Petersburg
Government, which included Vladimir
Putin, Alexey Kudrin, German Gref,
and Dmitry Kozak, played a major
role in attracting investment info Saint
Petersburg. Joint efforts of the ARCCI
and Saint Petersburg Administration
resulted in creation of the city’s first
mobile telephone network installed by
Motorola, building of the Wrigley and
Gillette plants, and construction of
the largest Saint Petersburg business
center by the Chicago-based Golub
Company. Since then, many other
multinationals, including  Access
Industries, Boeing, BP, Case New
Holland, Caterpillar, ConocoPhillips,
DHL, Ford, Hyatt, Ingersoll-Rand,
Lockheed Martin, Morgan Stanley
Dean Witter, Pepsi-Cola, and
PricewaterhouseCoopers participated
in our activities.

ICC - What are the most important
services offered to the US
members ? So far, you mentioned
only multinationals. How do small
and medium size businesses benefit
from your organization ?

First and foremost, ARCCI helps
members — be they multinationals
or small businesses, go beyond the
headlines in understanding Russia,
it's political and business climate.
We facilitate direct contacts with the
federal, regional and local
governments, private sector
companies and financial institutions
and provide current customized
information on trade and investment

opportunities. Bottom line is to help
members be preventive rather than
curative and establish long term
profitable presence in the Russian and
other former Soviet markets.  Project
based assistance ranges from strategy
advice to lobbying, marketing,
distribution and public relations
support.

ICC - How does ARCCI assist Russian
companies ? Are there any drastic
differences between services to your
U.S. and Russia-based members ?

As Russian companies incorporate
Western business practices and
standards, clashes in business culture
are less frequent and types of services
are more similar to those provided
to the U.S. members. The ARCCl's
current focus is on bringing Russia’s
regions closer to the U.S. markets and
helping investors find hidden treasure
chests beyond Moscow and Saint
Pefersburg.

Due to a lack of information and
promotion, Russian people’s
legendary talents, hard work and
resilience are still grossly
underestimated and underused. To
bridge this gap, we help Russian
companies, their projects and
brands become known in the U.S. In
addition to our ongoing marketing
and public relations campaigns to
improve Russia’s image, in 2001, the
ARCCl instituted the “Golden Galaxy”
Awards program, which selects the
most successful companies in the
regions and helps them find trade and
investment partners in the U.S.

Jointly with the Russian Embassy,
Trade Representation and the U.S.
Department of Commerce Service
for the Newly Independent States
(BISNIS) and our information
partner — The Washington Times, we
distribute  information about the
winners and their proposals and
organize their visits to New York,
Washington, D.C. and several other
U.S. cities. During their visits, the
winners make presentations at
business roundtables, investment fairs,
press conferences and gala events.

Beginning 2004, to facilitate Russian
companies’ access to the international
financial markets, the ARCCl initiated
networking with the New York Stock
Exchange. We organized the Golden
Galaxy winners’ visit to the NYSE,
during which they learned about the
listing process and participated in the
bell ringing ceremony.

ICC - When we called to arrange
for an interview, you were in France.
What brought you there?

As president of the American-
Eurasian Chamber of Commerce
(AUCC), which | co-founded in 1995,
| have been invited to co-chair the
6" Eurasian Business Summit held
in Evian, France and Geneva,
Switzerland in June, 2005. The event
addressed the US-Eurasia relations,
foreign direct investments in cross-
border infrastructure projects and
political risk management. The Summit
is over, but our work on finding
investors and trade partners for
the projects we discussed, is just
beginning.  Taking this opportunity,
| would like to cordially thank the
ICC leadership for outreach to our
organization and look forward to
our long term mutually beneficial
cooperation. @
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Hurepssbio ¢ Enenou Tenmnunxkou,
IIpesunenTom AMepuxano-Poccuilickou

Toproso IIpomsimmennou Ilanars:

Kakue ocHnoeubie npensmcmeus Bam — npuwiaoce
npeodosemb 8 pabome HAO PACUUUPEHUEM NOP08AU U
unsecmuyuii mexcoy CIIA u Poccueti?

A OCHOBaJa AwmepukaHo-Poccuiicko Toproso
IMpombiunennyto IManaty (APTTII) B 1992 ropy, korpa
Poccusi He BocmpuHMManach KakK —MpPUBJIEKATETBHBIN
phHOK. B3anMHble TpenyOeskieHnsT OCTaBIIAeCsS CO
BpeMeH XosomHOU BoIiHBI, 3HAUWTENBHBIC Pa3IAIMS
B 3aKOHOJATENbCTBE, HAJIOTOOOJOKEHNN, KYyJIbType
BeJleHns1 OM3Heca U OTCYTCTBUE MH(POPMAIMH O TOPrOBBIX
¥ MHBECTHUIMOHHBIX TMPETIOKECHUSIX BBI3bIBATI OCHOBHBIC
CIOXHOCTH B pabore. HecMoTpss Ha TO, UTO MHOTHE
npoOJeMbl  OCTaroTcsi, Poccust ©e3yclIOBHO JOCTHIVIA
3HAUMTENLHBIX YCIIEXOB B TPOBEICHUN 3KOHOMIUECKUX
pecdopM, co3maHny pHIHOYHOWM SKOHOMUKHU W MOCTPOCHUM
AEMOKPATHIECKOTO OOIIECTBA.

YuyactByss B KoH(epeHuun MupoBoro bBanka, s
CTOJIKHyJJacb C TeM, 4To B orimuue otr [lomnbim,
Poccust jacke He Gblta BKIIIOYEHA B MOBECTKY JHS W He
BbI3bIBaJIa HUKAKOTO MHTepeca y MHBecTopoB. IlosnHee st
C yauBieHUeM OoOHapyKuia, uto B To Bpemsi B CIIA He
ObUIO HM OFIHON OpraHM3aliM 3aHUMAIOLIENCs] Pa3BUTHEM
nenoBbix cBsazeil Mmexay CIIA u Poccueil. ImenHo Torpa
y MEHs BO3HMKJIA WJes] OCHOBaTb. DTO ObIT BCETO JIMILIb
BTOPOI TOJi MOero npeGbIBaHWsI B AMepuke, M Kak HH
HAaWBHO 3TO 3BYYWT CETrOfHs, S MPOCTO 3aluia B oguc
Cekperapsi lllTata MnnuHoiic M OT pyKu 3amojHUIA
3asBJIeHne O cosfanun AmMepukaHo-Poccuiickoin Toproso
[IpombuunenHoit [Manatel. Jpy3bst yTBEpXKaanu, 4yto 0e3
NOJJIEP>KKM 3Ta MHULMATHBa oOpeyueHa Ha mposai. Tem He
MeHee, OKa3aJoCh, YTO €CIIM LeJb MOHACTOSIIEMY BakKHa
W TIPY 3TOM €CTh CMEJIOCTb M HACTOMYMBOCTD, HET HIYEro
HEBO3MOXKHOTO.
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Mbl Hayanu B TUNMYHOWM CUTyauuu “‘yjaoBKa-227
— HM (DUHAHCOBOW TOJVIEP>KKHM, HM KCTOPHH yCHexa.
[Mpurnamenust GONbIIMM ~ KOMIAHWSIM ~ BCTYNUTb B
OpraHu3aluio OObIYHO KOHYanuch oTBeTamu Tuna “EctTb
MHOT'0 OpPraHU3aIyil, KOTOPBIM Hy>KHa ToMoIIIb. JJokaxknTe
1e1eco00pa3HOCThb, U MbI ITOJIyMaeM O YJIeHCTBe.”
[lepenoMHBIM MOMEHTOM CTaJl0 COIJIacHe Npe3WjIeHTa
HedTsHOI Kommannu Amoco Production, busnna Jlaypwu/
Bill Lowrie Ha wncmonb30BaHME B TIEpBOIl  Oporrope
[ManaTs! qUTaTH! N3 €r0 MHTEPBBIO B >KypHase Crain’s Chi-
cago Business, rjge oH ckazai, 4To “6bITh B Poccuu — 310
KaK peOeHKYy OKa3aThCs B MarasuHe JIeIeHIOB.

Jlomka crepeoTunoB B Bocmpusitui Poccum siBisiercst
OJIHM W3 BeyLIMX HaINpaBJIeHUHIi B HAIIEN AESTEITLHOCTH
U nyonukauust Takoil uuratel B Opounope APTTII
OKa3anoch KpaiiHe 3(peKTUBHON. AMOCO cTaja OfHMM
13 TEpBbIX WICHOB Hallell opraHu3aumu. PykoBopcTBO
KOMITaHMM TIOfIapWiI0 HameMy oducy nepsble paboune
CTOJIbI, KOMITBIOTEP ¥ MPUHTEP, ¥ MBI HABCET/]a COXPAHNM
6J1aroffapHOCTB 3a MX TOYIEPXKKY U JIOBEpPHE.

[No-HacTosimEeMy KIFOUYeBYIO POJIb B CTAHOBJIGHWH Hallen
OpraHU3alyy CbITPaJIM IIEPBbIi peficenaTes ¢ Poccuiickoit
croponbl — Map CankT IlerepOypra Anaromuit Cobuak
W JWAepbl ero TpaBUTENbCTBA, BKIIOYas Oymyliero
npesugenTa Poccum Bmagumupa IlyTuna, a Takxke
Aunexces Kynpuna, I'epmana I'pepa u Imutpus Kozaka,
KOTOpbIE NPWJIOXWIM MHOTO YCWIMI MJIS TIPUBJICUYEHUS
WHOCTPAHHBIX ~HMHBECTHLMN B O9KOHOMUKY TOpOfa.
CoBmMmecTHas padota ApmunucTtpauuu CaskT IletepOypra
u APTTII 3aBepiumnnach ycnelwHbIMU UHBECTULMOHHBIMU
MIPOEKTaMH - CTPOUTEILCTBOM 3aBofioB Wrigley u Gillette,
BBEJICHNEM B CTPOI MOGHJIBHON crcTeMbl cBsi3n Motorola

U CO37laHMEeM KPYMHEHNIIEero B TOpofie MeKIyHapOAHOTO
6m3Hec nenTpa Atrium Yukarckoi komnanuei Golub.

C Tex mop, MHOTHME [IpyrMe MYJIbTUHAIMOHAIBHbBIE
kommaHny, Bkirodasi Access Industries, Boeing, BP, Case
New Holland, Caterpillar, ConocoPhillips, DHL, Ford,
Hyatt, Ingersoll-Rand, Lockheed Martin, Morgan Stan-
ley Dean Witter, Pepsi-Cola, n Pricewaterhouse Coopers
NpUHAIM yyacTre B gesitenbHoctd APTTII.

IIpexne Bcero, APTTII nomoraer BceM uneHam IlanaTbl
— Oyab TO MYyJbTHHALMOHAJBHBIE WM HAYMHAFOIIIE
KOMITAHMM, OTOMTH OT Fa3eTHBIX 3aroJIOBKOB B MOHUMAaHUU
OCOOEHHOCTEN TMOJM-TUYECKOr0 M JIEJIOBOr0 KjmMaTa
Poccim um Amepuku. Mpbl crioco6CTByeM  pa3BUTHIO
MIPSIMBIX KOHTAKTOB C TPABUTEIbCTBEHHBIMHA ar€HCTBAMM,
MEXIyHApOIHbIMA  (DMHAHCOBBIMHM ~ OPraHM3alMsIMA U1
VMHBECTULIMOHHBIMI (DOHIAMM, KOPIOpAalMsIMU, a TaKKe
pa3pabaTbiBaéM W  PACHpOCTpaHsieM  COOCTBEHHYIO
MH(pOPMAIMIO O  TOPrOBBIX WM HMHBECTUIMOHHBIX
npefiokenusix. OfHa W3 OCHOBHBIX 3ajad — TOMOYb
KOMITaHWSIM CHM3UTh PHUCKM M TPHOBUIBHO paboTaTh
Ha peiHKax Poccmm m ppyrmx crtpan OwmBmero CCCP.
[IpakTiyeckasi TOMOIIIb B pab0Te HAJl IPOSKTAMH BKITFOYAET
pa3iMYHBIE ACTEKThl - OT TPUBJICYCHUS] WHBECTUIMH U
MapKeTHHTAa /IO COAICVICTBYS B CO3AaHUM IUCTPUOIOTOPCKOM
ceTH, 1066mpoBanus 1 map B Poccrm u CIIA.

Kax APTTII pabomaem c¢ Poccuiickumu xomnanuamu?
Ecmb  au  npunyunuansvhas — pasHuya 6 - YCAy2dx
npedocmasasemvix Amepukanckum u Poccutickum waenam
opanu3ayuu?

MHorue poccHiicKue KOMITAaHMM WCHOJB3YIOT 3anafgHble
CTaH/JapThl Be[ICHUS1 OM3HECA M MHBECTUPYIOT 32 PyOeKoM,
B ToM uncae u B CIIA. Pa3nuuus B f1enoBOil KyJnbType
CTAHOBSITCSI MEHEE PpaJMKAJIbHBIMUA U, COOTBETCTBEHHO,
YCIIYTU TIPEIOCTABIISIEMbIE POCCUICKMM M aMEPUKAHCKUM
KOMIIaHMsIM CTAHOBSATCS BCe 60Jiee CXOXKUMU. B HacTosiee
BpeMsi Mbl yjenseM oco00oe BHUMAHUE DAaCKpPBITUIO
BO3MOXKHOCTEN PerMoHoB Poccuu 1 nomoraem MHBECTOpam
HAlTM WHTEPECHbIE MPOEKTbl JAJIEKO 3a TpeesaMu
Mockssl u IletepOypra.

W3-3a HeprocTaTka nH(OpMaLMK, TOTEHINA, JIETEHAAPHbIE
TalaHTbl ¥ TPYAOCHOCOOHOCTb POCCHSH B PErMoHax
3HAUNTEJILHO HEJOOLEHMBAIOTCS, MO3TOMY Mbl JIEJIaeM
BC€ BO3MOXKHOE /ISl TOro, YToObl Poccuiickne KoMmnanmm,
UX TIPOEKTHI U OpaHabl cTamn y3HaBaembivu B CIIA. B
JIOTIOJTHEHWE K HAIlMM MpOorpaMMaM MapKeTHHra W nuapa
HaNpaBJIeHHbIM Ha yiyuineHne umumka Poccun, B 2001,
APTTII yupemmmna MeXXmyHapofHyro Harpamy ‘“‘3oJjoras

lanaktika/Golden Galaxy, ” B paMKax KOTOpOW
MPOBOAMTCS OTOOp Hauboyee YCHELIHbIX KOMIaHWi B
pEernoHax.

ComectHo ¢ Poccmiickum IlocomsctBoM, Top-roBBIM
[IpencraBurensctBoMm, Otnenom Hosbix HeszaBucnmbix
Tocymapcts MunncrepctBa Toprosmu CIIA (BISNIS)
Y HAIIMM MH(OPMAIMOHHBIM MapTHEpOM — raszeroir The
Washington Times, APTTII pacnpocTpansieT nH(pOpMaIuio
0 mobeuTeNsiX KOHKypca 3omoTas ['anakTuka, HerIoBBIX
MPEAVIOXKEHNSIX, @ TAKXKE OpraHu3yeT MX Bu3uThl B Hbio
Wopk, Bammmrron, u papyrme ropopga Amepuku. Bo
BpeMs BU3UTOB, Jlaypearbl nmpemun 3ojoTas [amakTuka
YUacTBYIOT B MPE3EHTALMSIX, KPYIJIbIX CTONAX, SpMapKax

Enena Tenmmukas npuanMaet Harpajy “Crukep [Inst 6-ro Espasuiickoro Busnec
Cammura” B EBnane, ®@panuus. Harpapa Bpydanace Mapkom [IpockypuHbIM,
Ipesupentom JIBA Benueps (kpaiinmii cnesa) u I'puropuem Tomunnbiv, Ipesuaentom

Bceepoccuitckoit Accoupauym IMpusatusupoBannbix u YactHbix IpepmpusiTiit

VHBECTULIMOHHHBIX MPeIOXKeHU, Mpecc KOH(PepEeHLUsIX U
TOPYKECTBEHHbBIX rajia npuemMax.

Hauwunasi ¢ 2004 ropa, i71st yckopeHust Bbixopia Poccuiickux
KOMIAHUI Ha MeXIyHapo/Hble (DUHAHCOBbIE PbLIHKH,
APTTII ycraHoBuna maprtHep-ctBo ¢ Hbio MopKckoit
donnosoii  bupxkeii. Jlaypearbt 3osotoit [NamakTuku
NOJyYaloT TMOJPOOHbIE KOHCYJbTAUUMM MO TPOLECCY
JIMCTUHIA U PUHUMAIOT YYacThe B OTKPbITUU TOPIOB.

Koz0a mbt césazanuce ¢ Bamu 045 opeanudayuu uHmMepawio,
Bobt haxoouaucw 60 @panyuu. C wem bvira ceéasana Bawa
noesoxa?

B «kawectBe nmpesujeHta AmepukaHo-EBpazuiickoi
IManater (AETII), koropyio s co-yupeguna B 1995
rofly, MeHs IpUrJacuiId CTaTh Co-NpejcefaTeneM 6-ro
Espasuiickoro busnec CamMmuTa, KOTOpBI MPOBOAMICS B
Opuane u XKenese B utoHe 2005 r. B uucne npouux, Ha
Cammure o6CysKjanuch Bonpockl oTHoweHuil Espasuu ¢
Esponoii u CIIIA, npsiMble HHOCTpaHHbIE MHBECTULIUM B
KPYIHBbIE MEXXTOCY[apPCTBEHHbIE MPOEKThI U YIpaBlICHUE
nojautTuyeckumu puckamu. CaMMUT 3aKOHYEH, HO paboTa
MO NPUBJIEYEHUIO UHBECTULMI B OOCY>KJEHHbIE MPOEKThI
U MOMUCK TOPrOBbIX MapTHEPOB TOJIBKO HAYMHAETCH.
ITone3ysick  cnydaem, mnpuriamaro  MeXXIyHapOgHYyO
Toprosyto ITanaty K coBMecTHOI paboTe Haj| NpPOeKTaMu
U CepIeYHo OJ1arofjapo 3a COTPYHUYECTBO.




